
New	  Business	  for	  a	  
New	  Economy	  









Vision,	  Op6mism,	  
Courage…	  	  

change	  the	  rules	  
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Renewable	  Energy	  



Sustainable	  Travel	  



Products	  



Social	  Needs	  



	  Hybrid	  Models:	  	  
	  Social	  value	  &	  

commercial	  	  returns	  	  





Partnership	  



Social	  Health	  &	  Educa6on	  



New	  Food	  Value	  



Community	  Energy	  &	  Housing	  



Characteris6cs	  of	  New	  Business	  
•  Systems	  thinking	  

•  Value	  (society,	  ecological)	  crea6on	  
•  Par6cipa6on	  
•  Open	  source	  
•  The	  Process	  IS	  the	  product	  
•  Long-‐term	  thinking	  &	  partnership	  

•  Learning	  for	  	  scale	  &	  replica6on	  
•  READY,	  FIRE,	  AIM…	  	  



www.sustainable.org.nz	  	  


